
- J O H N  M C M U R T R Y  

“Every purchasing decision implies a moral choice.”

S T E P H E N  B E R N A S C O N I  



N O T  S O  FA S T  



W E  C A N ’ T  S E E  T H E  R E A L I T Y  



W H AT  W E  C A N  S E E  I S N ’ T  R E A L  



W E ’ V E  
C H A N G E D  
B E F O R E



W H Y  B E  A N  
O P T I M I S T ?



W H Y  B E  A N  
O P T I M I S T ?

“ A L L  
P O L I T I C S  I S  
L O C A L ”  
- T I P  O ’ N E I L L



“ C A U S E  
C H E A P  
I S  H O W  I  
F E E L ” .  
- T H E  C O W B O Y  J U N K I E S



“The idea that food is cheap 
means that somebody is 
missing out; somebody is not 
being paid.  I think it can be 
affordable, but it shouldn’t 
be cheap”.  

-Alice Waters

C H A N G E  
TA S T E S  G O O D



consumer views

9 5  %  O F  
C O N S U M E R S  
S AY:



“ I  D O N ' T  
K N O W  W H AT  

Y O U  M E A N  B Y  
Q U A L I T Y. ”



!
I am introducing consumers to people who design, produce, and sell locally made 
clothes to nurture a Slow Clothes market.



S E A R C H I N G  
F O R  S L O W  I N  
A  FA S T  T O W N



L A B E L I N G  
T H E  P R O B L E M



What will it take to help us take action?



wearslowclothes.com

http://wearslowclothes.com


H O W  I T  W O R K S :   
F I N D  T H E  S T O R E S  



Shana Tabor  

ingodwetrustnyc.com 

F I N D  T H E  S T O R E S  
B Y  W I N D O W  
S H O P P I N G

http://ingodwetrustnyc.com


L E A R N  T O  
S H O P  B E T T E R

• Robert James 

• Mens 

• 3 NYC Stores



W H E R E  T O  
N O W ?



W H E R E  T O  
N O W ?

• Local is the focus but the 
problem is a national one



W E  A I M  T O  B E  A  
T H I R D  PA R T Y  

• “WSC Recommends…”



Here is what you can do.   



GO SHOPPING



GO LOCAL



wearslowclothes.com


